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TARGET of the Community / Digital hub SMART JUMP2

➢ Female/young entrepreneurs of the creative industry, manufacturing companies and 

SMEs;

➢ Women /youth intending to develop business opportunities in the creative industry;

➢ Networks of teachers and consultants; 

➢ Networks of VET centres, business schools and universities;

➢ Networks and staff of partner companies;

➢ Local and regional policy-makers;

➢ R & D institutions; technological transfer centres; business incubators;

➢ EU networks and organisations to support the SMART JUMP digital hub (i.e. CEDEFOP, 

Eurofound, the European Network of Female Entrepreneurship Ambassadors, Winnet 

Europe);

➢ Foundations/associations supporting youth and female entrepreneurship

Individuals, companies, communities and existing Networks of experts and stakeholders
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AIMS of the Community / Digital hub SMART JUMP3

point of 
reference

collection

comparison

development

WHO AND WHEN

Number of entrepreneurs and operators 

involved in the community (at least):

➢ 10 per partner at the launch of the 

community;

➢ 20 per partner at the end of the 

project.

ACTIVITIES DONE:

Online Stimulus Exchange around 3 

identified topics:

➢ stimulus launched and animated by the 

Community manager from SIAV with 

Partners contributions

➢ M.E.s and Blended training live sessions

➢ opened calls for funding, research 

papers, events around EU on the 

project’s topics

Related to the 

project topics:

➢ proposals

➢ actions and

➢ contents
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4

Gender 
Entrepreneurship, 

Storytelling

What is 
Entrepre-
neurship?

Creative 
Entrepre-
neurship

Development of the community and of the digital hub: 3 main topics
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5 INITIAL STRATEGIES & TOOLS to extend the Community / Digital hub

During multiplier events:

➢ short dedicated sessions 

After each multiplier event:

➢ email & invitation to participants to join the SMART JUMP online Community

All along the project and transversally:

➢ provide information to networks both in terms of dissemination of project and the 

opportunity to join the SMART JUMP online Community

➢ connect to other existing and consolidated networks (e.g. ITWIIN - Italian Association of 

Women Innovators and Inventors)

Other networks to be reached:  e.g. European Women Platform Entrepreneurship - WEP?

How to exploit the Women Resource Centres experiences 

in a quadruple helix perspective?
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6 WEB PLATFORM FUNCTIONS:

FACTORY OF KNOWLEDGE

➢ Open access to information

➢ Members registration forms

➢ Smart Jump news area 

➢ Social network Tweeter integrated: continuous update 

on last tweets, shares, likes

➢ Part of a wider Hub, bigger impact and connections

➢ All completed outputs available and downloadable

➢ All M.E. materials available and downloadable

➢ Values chart available in all Partners languages to be 

subscribed when joining the community
TWITTER ACCOUNT @SmartJumpEU

➢ Accessible by both Twitter members or not

➢ Tweets on: last news, stimulus, research papers 

and any event related  to Smart Jump topics

➢ Fast and “lean” interaction (max. 140 characters)

➢ Analytics on the audience
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7 Smart Jump Community:

…on the INTERNATIONAL HUB
www.factoryofknowledge.net/smartjump -> 

…on Twitter @SmartJumpEU

http://www.factoryofknowledge.net/smartjump
https://twitter.com/SmartJumpEU?ref_src=twsrc^tfw


9 MEMBERS REGISTRATION REQUEST:

1. Smart Jump community webpage 

http://www.factoryofknowledge.net/smartjump 2. «Registration request»

Available in all partners languages!!

http://www.factoryofknowledge.net/smartjump


9 MEMBERS REGISTRATION REQUEST:

3. Accept principals & values…

4. Accept privacy authorisation, and SUBMIT!

Charter of values available in all partners languages!!



9 MEMBERS of the Smart Jump Community:

…Are able to contact/ to be contacted by other 
members/ users by clicking on their profile 

sending a message

…Are part of the wider International 
Community Hub

www.factoryofknowledge.net



10 WHO are the followers on Twitter : …the 

last update shows almost 300 followers!

The last update
shows a 50 - 50 %



10 WHO are the Smart Jump Community members:

Who are the members of the community:

➢ SMART JUMP partners & staff

➢ Academia researchers and Professors

➢ Female Entrepreneurs

➢ Young entrepreneurs

➢ Enterprises

Lets see some numbers….

per partner/ country

(file attached)



10 WHAT NEXT:

WHO AND WHEN

Entrepreneurs and operators involved in the community subscribing 

the values chart of the Smart Jump Community by getting registered 

(minimum numbers foreseen):

➢ 20 members per partner by the end of the project

HOW – some strategies:

➢ ASK participants to Multiplier Events to follow the updates by getting 

registered as a member

➢ ASK both participants and candidates to the Blended Mobility Training actions 

to follow the updates by getting registered as a member



10 WHAT NEXT:

WHAT POTENTIAL PARTICIPANTS COULD RECEIVE AND WHY SHOULD THEY 

BECOME A MEMBER OF THE SMART JUMP COMMUNITY

1. To become SMART JUMP testimonials (e.g. in the 1st newsletter and visibility on the 

ebook)

-> participants to the Blended training actions can release a written/video interview, to be collected 

by each partner and to be shared through an online newsletter, the Smart Jump community, all the 

communication channels of all the European Smart Jump partnership

2. Full Smart Jump Intellectual Outputs (e.g. with the 2nd newsletter)

-> research and results they could use in their business, market research, work contexts.

3. To go on stage during the Smart Jump Final Conference (e.g. get a large audience with the 

event communication and the 3rd newsletter to be released just after the event)

-> in presence/media tools developed 

-> as a company best practice of having joined and followed the Smart Jump Values Chart -

marketing specialists appreciate visibility 
Proposals, suggestions, comments?



Project website: www.smartjump.eu

Smart Jump Community: http://www.factoryofknowledge.net/smartjump

Twitter: @SmartJumpEU

email: area.progetti@siav.net
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Thank you for your attention!

http://www.smartjump.eu/
http://www.factoryofknowledge.net/smartjump
https://twitter.com/SmartJumpEU?ref_src=twsrc^tfw

